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INTRODUCTION TO UNIT IV 

Identity and corporate image are essential components of any successful business 
strategy, as they help companies to differentiate themselves from competitors and 
establish a distinct brand personality. As the business landscape continues to evolve, 
companies are increasingly looking for new ways to enhance their identity and corporate 
image to remain relevant and competitive in the market. 

 

There are several emerging trends in identity and corporate image, including: 

1. Authenticity: Consumers are increasingly looking for authentic, genuine experiences 
and are wary of companies that are perceived as inauthentic or insincere. This has 
led to a focus on transparency, honesty, and a genuine commitment to corporate 
values and social responsibility. 

2. Personalization: Companies are using data and technology to personalize their 
messaging and branding to individual consumers, creating more personalized and 
targeted experiences that resonate with customers. 

3. Visual simplicity: In today's fast-paced digital world, simple and clean visual designs 
are becoming increasingly popular, as they are easier to consume and remember. 
Companies are focusing on creating simple and iconic logos and visual identities 
that can be easily recognized and remembered. 

4. Sustainability: Consumers are increasingly looking for environmentally friendly and 
sustainable products and services, and companies are responding by incorporating 
sustainability into their branding and messaging. This can include everything from 
using sustainable materials in packaging to promoting eco-friendly business 
practices. 

Overall, the latest trends in identity and corporate image reflect a growing focus on 
authenticity, personalization, purpose, simplicity, engagement, and sustainability, as 
companies seek to connect with consumers in meaningful and impactful ways. 
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OBJECTIVE 

Understand the importance of creating a strong and cohesive identity for a business or 
organization. This includes developing a recognizable brand, maintaining consistency in 
messaging and visual elements, and building a positive reputation in the eyes of 
stakeholders.  

Additionally, students should understand the role that corporate image plays in shaping 
public perception and influencing consumer behavior. By mastering these concepts, 
students will be well-equipped to help businesses and organizations establish and 
maintain a strong identity and reputation in today's competitive marketplace. 
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UNIT EVALUATION 

EVALUACIÓN PUNTOS 

Activity 1: Share A Coke 5 

Activity 2: Apple's Redesigned Macos Big Sur 

Interface: 
5 

Activity 3: Video Analysis How To Brand Anything 5 

Evaluation Unit 4 5 

Total 20 

             


